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n Tuesday 17 September, a crowd gathered beneath 
the Sir Henry Havelock statue in Trafalgar Square. 
The statue is inscribed with a quotation from the 

British general addressing those who went to war for their country: 
“Soldiers! Your labours, your privations, your sufferings and your valour 

will not be forgotten by a grateful country.” It’s a potent message, and 
an appropriate one under which to begin a march against what many are 

calling this generation’s war: the climate crisis. 
The protest was organised by Extinction Rebellion, a grassroots 

environmentalist group that has mobilised the public like no other in recent 
history. Known as XR, the group campaigns against governments and organisations 
whose inaction is resulting in the destruction of rainforests and coral reefs, and the 
deaths of animals and humans. The fashion industry was always going to be high on 
its agenda. 

Throughout history, fashion has been used as a platform for protest, from the 
suffragettes’ colour-coded outfits to Richard Malone’s F*** Boris T-shirt, which he 
wore on the catwalk at the end of his LFW show. But protests against the fashion 
industry have only recently evolved beyond the cliché illustrated in a scene from Sex 
and the City, in which animal rights activists scream “Fur is murder!” at Samantha and 
throw fake blood over her white fur coat. During September’s LFW, several peaceful 
protests dominated headlines, taking up space where the trends used to be. Love 
Disfigure championed body positivity; the inaugural Trans+ Pride called for liberation 
and inclusivity; PETA campaigned against the use of leather. In February, Vivienne 
Westwood used her own AW19 show to protest about climate change, and Stella 
McCartney cast models from XR. 

On the first day of September’s LFW, XR campaigners turned heads themselves, 
gluing themselves to entrances and staging a red-carpet ‘die-in’ that symbolised the 
blood on the hands of the fashion industry. Some wielded signs that read ‘Fashion = 
Ecocide’. A core group, including Higher Studio’s Sara Arnold, former Metro fashion 
editor Bel Jacobs and People Tree founder Safia Minney MBE, made impassioned 
speeches, marched along The Strand and swarmed the streets, ending the week with 
a dramatic funeral procession complete with two coffins. XR called on the British 
Fashion Council to cancel future fashion weeks.

The fashion industry is one of the biggest culprits when it comes to 
environmental destruction, and it’s largely thanks to XR that consumers are 
increasingly familiar with the statistics. In 2018, the UN reported that 85 per 
cent of textiles end up in landfill or incineration, the industry consumes more 
energy than the aviation and shipping industry combined, and produces 20 
per cent of global wastewater. 

“We cannot continue business as usual,” said Minney after the 
funeral, at which she spoke. “Businesses themselves need to be a tool 

for change, because being an ethical consumer is not enough 
– this level of consumption has to stop. We are finding 

ourselves at this cultural edge and we can change, 
but it’s happening far too slowly.” Arnold, one 
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Metro’s former fashion editor-
turned-activist Bel Jacobs 
helped coordinate Extinction 
Rebellion Boycott Fashion, 
a campaign encouraging 
people to stop buying new 
fashion for a year. Here, 
she provides an insight into 
how she helped mobilise 
the funeral march during 
London Fashion Week

The first thing I did on the 
day of the funeral march… 
was try to be normal. I have 
a daughter, so I try not to 
miss breakfast. I prepped 
for the panel I took part on 
at London Fashion Week, 
arranged by the British 
Fashion Council, discussing 
why XR Boycott Fashion 
had asked for LFW to be 
cancelled. After, I headed 
to Trafalgar Square for the 
Funeral March.

I wore… a smart black 
jacket, a long black skirt, 
and a top hat. The fashion 
crowd did us proud: they 
looked glamorous, but 
nothing was specially 
bought for the event. Being 
anti-fashion is not the same 
as being against creativity. 
When you stop being spoon-
fed trends, you make use 
of what you already own or 
what you find in second-
hand shops.

Being part of Extinction 
Rebellion is like... being 
part of a big family. Since 
November 2018, I’ve been 
surrounded by like-minded 
people who care as deeply 
about people and the planet 
as I do. When you meet 
another rebel, you can 
bypass the usual small talk. 

of the driving forces behind splinter group XR Boycott Fashion, agreed. 
“Fashion is a fundamental part of our culture, but the fashion industry 
is not. It prioritises profit over people, and XR is demanding that this 
changes.” Arnold drives change in her work, too, running rental fashion 
business Higher Studio (read more on p.94).

Among LFW attendees, there was a general sense of admiration for 
XR’s mission. But there was also a disconnect, with many ready to point 
the finger of blame towards the high street but not accept responsibility 
within the luxury sector. Gucci and Burberry retroactively took steps to 
make their London shows carbon neutral, but is it enough? “Carbon 
offsetting isn’t a long-term solution,” says Minney. “Luxury brands have  
a moral obligation to show leadership in this area.” 

Aside from championing second-hand, rental and vintage fashion in 
order to stem the bloody flow of new clothes, Extinction Rebellion doesn’t 
pretend to have all the answers, but it is asking the right questions. Its 
volume is increasing in both noise and numbers, and soon the industry will 
have no choice but to respond. Like Havelock’s soldiers, XR’s labours won’t 
be forgotten – they will be remembered not just by a grateful country, but by 
an indebted planet. 

Want to know more? Visit rebellion.earth and get involved with Safia Minney’s Real 
Sustainability Centre at safia-minney.com

Gucci and Burberry retroactively took steps to make 
their London shows carbon neutral, but is it enough?

You can rely on Extinction 
Rebellion’s culture of 
communication and its 
emphasis on the bigger 
picture to see you through 
any small disagreements.

I joined Extinction 
Rebellion because... the UN 

report that was published at 
the end of last year, giving 
us 11 years to get to net 
carbon zero, was a wakeup 
call. So when Extinction 
Rebellion was asking for 
stewards in London to 
help block the bridges last 
year, I was there. At the 

O N  T H E  ST R E E TS  W I T H … 

X R  B O Y C O T T  F A S H I O N ’ S

B E L
J A C O B S

end of the day, we made a 
protective circle around the 
last few protestors who had 
volunteered to be arrested 
and we sang to them. A 
woman looked at me and 
said, very quietly, “It has 
begun”. And it has.

The most memorable 
moment during the funeral 
was when… we stopped 
at 180 Strand and three 
of us did readings on the 
ecological emergency. I 
chose a text from Raoni 
Metuktire, chief of the 
indigenous Brazilian 
Kayapo people. “You 
destroy our lands, poison 
the planet and sow death, 
because you are lost. And 
soon it will be too late 
to change,” he says. It’s 
such a powerful letter to 
the people destroying his 
home and his forests. Then 
we sang the Extinction 
Rebellion song People Gonna 
Rise Like the Water. 

The best part of the day… 
was when the marchers took 
over the song, even after we 
had finished. They sounded 
so sad and so full of hope 
at the same time. It was 
emotional – I’ll never forget 
that moment. The worst part 
of the day was the nerves. 
I thought that 10 people 
would turn up and we’d be 
wandering down the Strand 
on our own, looking forlorn.

After the march… I went 
home and watched a silly 
movie with my daughter. 
I was elated, astonished, 
proud, full of hope – but 
I try to keep things stable 
at home for her. She’s the 
reason I do what I do. 

PHOTOGRAPH BY  
GARETH MORRIS
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THE RENTAL 
REVOLUTION

T H E  S T Y L E  S O L U T I O N
L U X U R Y  L O N D O N ’ S  G U I D E  T O  T H E  B E S T  R E N T A L  F A S H I O N  A N D  V I N T A G E  S U P P L I E R S 

Words: Anna Prendergast

M Y  WA R D R O B E  H Q
At Eco-Age’s Green Carpet Fashion 
Awards in September, supermodel 
Arizona Muse rented a dress from My 
Wardrobe HQ, a new platform where you 
can rent items for anything between one 
day and one year. It’s scheduled to launch 
this month, but you can register for 
membership now – Poppy Delevigne has 
a collection available to rent, and if you 
fall in love with a piece you can buy it, too. 
mywardrobehq.com

G I R L  M E E T S 
D R E S S
Girl Meets Dress is  
a great name to know 
for last-minute nights 
out and impromptu 
invitations. You can try 
on up to three styles, 
and only pay for the 
one you wear. Browse 
designers such as 
Stella McCartney, 
Self Portrait and 
Beulah London. 
girlmeetsdress.com

H I G H E R  S T U D I O
Sara Arnold sources 
avant-garde brands with 
an elevated edge such as 
Comme des Garçons and 
Margiela. She also supports 
BFC Positive Fashion 
designers such as Phoebe 
English, who took a stand 
against seasonal collections 
this year. Users can also try 
the clothes on before they 
rent them at the Higher 
Library in east London. 
higher.studio

T H E  E N D L E S S 
WA R D R O B E
In July, a report by Censuswide 
predicted that Brits would 
spend £2.bn on summer clothes 
they’d only wear once. The 
Endless Wardrobe has specially 
curated sections – one of which 
is designed to wear on holiday 
– so you can wear De La Vali 
in Valencia and Free People in 
France with a clean conscience. 
theendlesswardrobe.com

H U R R  C O L L E C T I V E
Hurr is the go-to for sisters and 
sustainability activists Venetia (right) and 
Rosanna Falconer, lending brands such as 
Zimmermann, Dodo Bar Or and Matthew 
Williamson (below). There’s incredible variety, 
and everything is in pristine condition. 
hurrcollective.com

London’s 5 Best Vintage Boutiques
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F O U N D  A N D  V I S I O N 
From Versace streetwear to Vivienne 
Westwood couture, Found and Vision 
has a punky attitude. A hit with Japanese 
designers and the music set, it has 
a thrift-shop feel, too, so you still get 
the thrill of the chase. Hamish Bowles, 
Camille Charriere and Rita Ora are fans. 
318 Portobello Road, W10,  
facebook.com/FoundAndVision

T H E  V I N TAG E 
S H OW R O O M 
Predominantly menswear, The 
Vintage Showroom is an archive of 
stylish military deadstock – but some 
of the smaller sizes are perfect for 
boyfriend-fit jeans, boxy Harrington 
jackets and retro neckscarves. It’s 
a treasure trove of early century 
designs, but it’s neater than  
a soldier’s barracks thanks to owners 
Roy Luckett and Douglas Gunn.  
14 Earlham Street, WC2, 
thevintageshowroom.com

C I R C A  V I N TAG E
In Circa Vintage’s 
Fulham boutique, 
find iconic Hermès 
silk scarves and Louis 
Vuitton vanity cases 
(Bentley’s in Chelsea is 
also excellent for vintage 
Goyard). Book an 
appointment to sift 
through rails of velvet, 
jacquard, brocade and 
tulle – Circa specialises 
in occasionwear, with one-off Ossie Clarkes 
and costume-style Chanel jewels.  
64 Fulham High Street, SW6, circavintage.com

L A U R A  VO N  B E H R 
Never bought vintage 
before? Laura’s eye for 
Shrimps-style prints and 
retro Laura Ashley makes 
her studio the perfect 
stepping stone between 
store-bought and second-
hand. She’s got a knack for 
introducing clients to new 
shapes, specialising in 70s 
prairie dresses, 30s slips 
and 80s party dresses. 
17 Amhurst Terrace, E8, 
lauravonbehr.com

W I L L I A M  V I N TAG E 
At William Vintage, CEO 
Marie Blanchet sources 
one-of-a-kind haute couture 
that would be at home in 
a museum. She’s in the 
process of revamping 
the studio, but in 
the meantime has 
launched an online 
collection on Matches 
Fashion, including a 
rotation of one-off YSL, 
Dior and Versace pieces. 
2 Marylebone Street, W1, 
williamvintage.com
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